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висновок, що одиничні власні назви мають нескінченно багатий зміст. При 

цьому кожна з номінацій денотата (як це можна прослідкувати на прикладі 

персоналії В. Путіна) додає певні відтінки до офіційного варіанту. Іншими 

словами весь перелік прізвиськ політичного діяча стає додатковою, майже 

енциклопедичною, інформацією про його біографічні дані й оцінне ставлення 

народу до рішень окремого політичного діяча, виконуючи номінативну, 

ідентифікуючу, соціальну й емоційно-експресивну функції. 
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PROFESSIONAL STEREOTYPES IN TERMS OF LINGUISTICS 

Tetiana Podufalova 

H.S. Skovoroda Kharkiv National Pedagogical University,  

Ukraine 

Professional stereotypes as a kind of social stereotypes are important factors in a 

person‘s choice of profession, in the formation of his/her professional identity and 

his/her realization in professional activities. Since professional stereotypes (like any 

others) are verbalized, language and its use in communication are access to the 

detection as well as means of formation of professional stereotypes.  

The paper aims to briefly summarize psychological and linguistic approaches to 

professional stereotypes and to outline possibilities for further linguistic research of 

professional stereotypes.  

Professional stereotypes (as well as other types of social stereotypes) have 

mostly been studied in the field of social psychology. Most of these studies deal with 

stereotypes of medical professions in the context of interprofessional education 

(Flinton, 2021; Sollami et al., 2015; Thurston et al., 2017). By employing empirical 

methods (mainly surveys and rating questionnaires), they identify stereotypical 

qualities/characteristics that are ascribed by medical students to their own profession, 

which tend to be more positive, and to other medical professions, which tend to be 

more negative, although all the stereotypes of medical professions are ambivalent in 

nature – they contain both positive and negative evaluations. Moreover, the qualities 

attributed to particular medical professions are linked to the classical views on 

professional roles, for instance caring for sick people for nurses (they are seen as 

caring, warmer and more communal) and curing sick people for physicians (they are 

considered agentic, more competent and more autonomous) (Sollami et al., 2015), 

which, in my opinion, proves the relatively stable nature of stereotypes despite the 

changes/modifications they undergo over time. Another issue arising from that is 

which components of professional stereotypes are more stable and which are more 

variable as well as what factors determine it. 

http://news.bbc.co.uk/1/hi/world/americas/2000197.stm
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Among Ukrainian psychological papers on professional stereotypes are the PhD 

theses by Davidova (2017) and Samkova (2017), which view the social stereotype of 

a profession as a psychological phenomenon and argue that the stereotypical image of 

a profession involves the interrelationship between personal, professional and 

interpersonal characteristics, which in turn forms a holistic picture a particular 

professional corresponds to. These papers also employ various empirical methods 

characteristic of psychological research.   

There are fewer papers on professional stereotypes in the field of linguistics, 

which I think can be explained by different reasons, among them are a great number 

of professions different from one another, which results in different stereotypical 

characteristics, the lack of a holistic theoretical framework and relevant methodology 

(which need to be developed and substantiated), and some difficulty in identifying 

verbal expressions of professional stereotypes due to the latter‘s partially implicit 

nature and tendency for transformations.  

Linguistic papers on professional stereotypes investigate particular professional 

stereotypes, namely the programmer stereotype by means of the empirical method of 

a survey (Lyubymova, 2018), linguistic and communicative factors that influence the 

formation and destruction of the military officer stereotype by means of modelling, 

observation, componential analysis, and a survey (Pelepeichenko & Podufalova, 

2020), and stereotyped actions and qualities of some professions fixed in English 

verbs conversed from nouns, using the method of componential analysis of lexical 

meaning (Bekreyeva, 2021).  

Before elaborating a theoretical framework for linguistic analysis of professional 

stereotypes, one should review existing linguistic theories of stereotypes. One of the 

first scholars to link stereotypes to meaning is philosopher Putnam (1975), who 

substantiated the ―operational meaning‖ of stereotypes in terms of their ―linguistic 

obligation‖: the meaning of a word is based on a number of stereotypical features that 

are obligatory for a person to know in order to ―acquire‖ this word. If anyone asked 

him for the meaning of ―tiger‖, Putnam would convey these stereotypical features: 

tigers are ―feline, something about their size [the size of the person who asked], that 

they are yellow with black stripes, that they (sometimes) live in the jungle, and are 

fierce‖ (Putnam, 1975, p. 172). Some modern scholars agree with Putnam‘s idea of 

stereotypes being closely associated with meaning and consider stereotypes 

―powerful ways of enabling one to learn a meaning and to have an agreed upon way 

of both recognizing referents and coordinating usage in a social, communicative 

network‖ (Burge, 2013, p. 236). 

Ethnolinguist Bartmiński also follows Putnam‘s ideas in emphasizing ―the 

cognitive functions of stereotypes and the richness and multidimensional character of 

their content‖ (Bartmiński, 2017, p. 120). Given their cognitive functions, stereotypes 

can refer not only to social (ethnic, racial, or gender) groups, but also to ―the totality 

of the human experience (people, objects, and phenomena‖ (ibid.). Bartmiński 

distinguishes four types of stereotypical judgements according to their modality: 

pictures, patterns or models, mythological images, and ideological images; he also 

analyzes the main characteristics of stereotypes – complexity and multifaceted nature, 
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subjectivity and relativity, moderate variability and susceptibility to ideological 

profiling, and outlines possible methods of neutralizing malicious stereotypes, in 

particular their aesthetic ―taming‖ through various ―linguistic games‖ that employ 

humor, parody and grotesque found in aphorisms, literature and films (ibid.). 

There are a number of studies that integrate social psychological and linguistic 

approaches, focusing on the role of language in the formation, maintenance, or 

destruction of social stereotypes (Beukeboom & Burgers, 2019; Burgers & 

Beukeboom, 2020; Deutschmann & Steinvall, 2020). Within the Social Categories 

and Stereotypes Communication Framework, Beukeboom & Burgers (2019) 

distinguish two groups of biases in language use in terms of their content and form: 

(1) labels that denote social categories, and (2) descriptions of behaviors and 

characteristics of categorized individuals), which maintain social-category 

stereotypes. Elaborating this theory in their other paper (Burgers & Beukeboom, 

2020), as a result of a survey the researchers come to the conclusion that generic 

labels of categories and negations in descriptions of competent behavior (e.g. not 

stupid) contribute to stereotype formation. Deutschmann & Steinvall (2020) analyze 

the phenomena of linguistic stereotyping (―how language cues lead us to judge 

individuals‖) and reversed linguistic stereotyping (―how stereotypic linguistic 

preconceptions seem to affect our perceptions of language events‖) and by 

experiment (two case activities) find that the perceived gender of a voice and the 

accent affect respondents‘ judgements of performance. The interpretation of 

stereotyping in relation to language use and research methods in social psychology 

differ from perspectives on stereotypes and research methods in linguistics.  

Linguistic analysis of professional stereotypes involves first of all establishing a 

theoretical framework. To do it, one should choose an appropriate approach. Given 

the complex and multidimensional nature of stereotypes, an integrative approach, the 

one combining several aspects/approaches, cognitive and cultural ones, should be 

adopted. According to this approach a definition of a professional stereotype should 

be provided and its structure should be devised. A professional stereotype can be 

tentatively defined as a set of relatively stable evaluations of the typical features of a 

particular professional or profession in general, shared by a community, culturally 

determined and fixed in language. The structure of a professional stereotype can 

presumably comprise two blocks of components: a block of stereotyped (typical) 

features and a block of evaluations. Of course, structural components can vary from 

profession to profession; however, I assume that it is possible to establish a sort of 

invariant structure of a professional stereotype that comprises features found in all 

professions but stereotyped in different degrees and evaluated differently. These 

invariant structural components can be defined by means of componential analysis of 

dictionary definitions of the lexemes profession and professional and analysis of 

common collocations with these lexemes given in collocations dictionaries. 

Evaluative components can also be found in proverbs, sayings and aphorisms about 

work, professions and jobs. Presumably some of the ―obligatory‖ components are a 

professional role (main duties that a profession involves) and qualities necessary to 

perform this role. Analysis of particular professional stereotypes (stereotypes of 
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particular professions) can be done according to this invariant structure using varied 

data, from dictionaries to literary and media texts to feature films, cartoons and 

documentaries. 
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ІРОНІЯ ЯК КОМУНІКАТИВНИЙ ВИБІР 

Геннадій Прокоф’єв 
Уманський державний педагогічний університет імені Павла Тичини, 

Україна 

Для тих, хто вивчає іноземну мову, складним завданням є оволодіння 

здатністю використовувати іншомовні засоби непрямого зв‘язку між 

комунікантами, такі як непрямі мовленнєві акти, метафора, іронія тощо. Як і 

власне знання рідної для людини мови, це вміння є невід‘ємною рисою і 

обов‘язковою складовою комунікативної компетенції, але носій мови набуває 

його природним шляхом, який не потребує додаткових зусиль та методик 

опанування. Частиною комунікативної компетенції є також здатність 

співвідносити іллокутивні акти з мовними характеристиками речень, завдяки 

яким ці акти реалізуються. Очевидно, що джерелом можливих помилок тих, хто 

вивчає іноземну мову, може бути несиметричність співвідношення 

актомовленнєвих та власне мовних характеристик висловлень рідною мовою 

аналогічному співвідношенню, властивому іноземній мові, що вивчається. 

Визначення того, які саме іллокутивні акти і в яких контекстуальних умовах 

можуть здійснюватись носіями мови з іронічним наміром, є актуальним 

завданням як для лінгвіста, так і для фахівця в галузі методики навчання 

іноземної мови. Оволодіння комунікантами вмінням правильно вживати та 

інтерпретувати іронічні мовленнєві акти також слід вважати одним із завдань 

методично-орієнтованої теорії мовленнєвих актів. 

Під іронічним мовленнєвим актом ми розуміємо такий мовленнєвий акт, 

іллокутивна сила якого породжується в результаті взаємодії іллокутивної сили 

акту певного типу з іронічним наміром мовця. Іронічні мовленнєві акти мають 

поповнити актомовленнєвий інвентар людини, яка вивчає іноземну мову, в 

якості одиниць, що належать саме до системи певної іноземної мови, а не бути 

результатом механічного перенесення типових актомовленнєвих характеристик 

рідної мови на іноземну.  
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