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CinesbHikoBa Ipuna BoroaumupisHa
K.€.H., JIOIEHT, ipodecop kadenpu eKOHOMIUHOI Teopii, PiHAHCIB 1 00JIKY
XapKkiBChKHI HaIlllOHANBLHUH Tiefaroriyauil yHiepeuret iMeHi [.C. CxoBopoau

AKTUBI3ALISA ATPOIHHOBAIIMHOI AISIJIBHOCTI SIK BAXKJINBA
YMOBA TEPUTOPIAJIBHOI'O EKOHOMIYHOI'O PO3BUTKY

Sk CBITUUTH IOCBIJ, Y Cy4aCHUX yMOBaxX T'pOMaJaH, MyHIIUIAIITETH, PET1IOHU
Ta KpaiHU B IJIOMY MYCATH 3MICTUTH aKIIEHTH Y CBOIX MpOrpaMax €KOHOMIYHOTO
PO3BUTKY: HEOOX1THO «IyMAaTH IJ100aIbHO, ajle JisATh JIoOKaIbHO» [ 4, ¢. 21 |. Haiikparnti
MIAXOAU JI0 OpraHizalii TepUTOpIaJbHOIO0 €KOHOMIYHOI'O PO3BHUTKY IependayaroTh
3aCTOCYBaHHSl MPUHLMITY BaXKels JUIsl IMOAAJIBLIONO PO3BUTKY CHJIBHUX CTOPIH
rpoMaayd YW PETrioHy Ml OJIEp)KaHHSA TOPIBHSUIBHUX 1 KOHKYPEHTHHUX IIepeBar.
A TUISE [bOTO HEOOX1/THO CKOHIIEHTPYBATUCS Ha 1ABUILEHH1
KOHKYPEHTOCIIPOMOXHOCTI TPOMaJ], JUUIsl YOro NEPEAyCiM PO3BUBATH 1 MIATPUMYBATH
Creliani3oBaHi MiIMPHUEMCTBA, KBaTi(PiKOBaHMX MPAIiBHUKIB Ta 1HHOBAII1, 30Kpema 1
B arpocdepi, 1m0 € 0cOOTUBO aKTyaIbHUM JIJIS arpapHUX PETiOHIB KpaiHU.

Jlo BaxJIMBUX TO3UTUBHUX 3MIH YIOPOBA/KEHHS 1HHOBAllli B arpapHe
BUPOOHMIITBO MO’XHa  BIJHECTH HACTYTIHI: MIABUIIEHHS  YPOXKaWHOCTI
CUIbCHKOTOCTIOAAPCHKUX KYJIBTYP; MIJBUIIEHHS PEHTA0EIbHOCT1 A1SNIBHOCTI arpapHuX
MIJOPUEMCTB; MOKPALIEHHS SAKOCTI NPOAYKLIi Ta €KOHOMIisl BUPOOHHYHX PECYPCIB;
HiABUILEHHS  KOHKYPEHTOCIIPOMOXHOCTI  CUIBCBKOI'OCIIOAAPCHKOI  MPOAYKLIT;
YIPOBAKEHHS €HEPro- il pecypco30epiratouux TEXHOJOTH Ta iH.

Ha >xanp, B OCTaHHI pPOKM HE MPOCIIIKOBYIOTHCS TO3UTHUBHI 3PYIICHHS
B IHHOBAIiMHIA  [isIbHOCTI  arpapHux  mianpuemctB.  Cepen  IpuUuH,
110 NEPEMIKOKAIOTH 11 PO3BUTKY Ta 3aBaXKAIOTh MIANPUEMCTBAM JOCITaTH MOTPIOHUX
pe3yNbTaTiB, HAWBArOMIMIMMM JIOCHIHUKH IIi€] MpoOJieMH Ha3MBaIOTh HACTYIIHI:
HEBIJIMOBIJHICTh CUCTEMHU KoopauHaiii Ta ynpaiiHHi AIIK B puHKOBUX ymoOBax
(BimipBaHICTh HAyKOBO-AOCTIAHUX YCTAHOB BiJ PHUHKY, po0OTa «HA TIOJHUIIIO»,
OJTHOOCIOHI J1ii IHCTUTYTIB ¥ arpapHUX MiANPUEMCTB); HEY3TODKEHICTh JIEP)KABHUX Ta
IHIIUX EKOHOMIYHUX (OpPM 1 MeXaHI3MIB YyNpaBIiHHS IHHOBAIIHUM MPOIECAMH,
BHACIIIJIOK YOTI'0 HAyKOBI1, BUpOOHUY1, (PIHAHCOBI Ta 1HIII PECYpCH BUKOPHUCTOBYIOTHCS
4acTKOBO a00 B3arajl HE BUKOPHUCTOBYIOTHCS; HEIOCTATHS KUIBKICTh UM BIJCYTHICTb
¢dbiHaHCOBUX 1HCTUTYTIB (BeHUypHE (IHAHCYBAaHHSA, TPAHTOBA MIATPUMKA);
HEJIOCKOHAJIICTh 3aKOHOJAaBUOi 0a3u, sKa pErjaMeHTYe MiSIbHICTh 1HHOBAILIMHUX
MNIJOPUEMCTB;  HENOCTATHIM  piBeHb  (PIHAHCOBOro  3a0€3MEYEHHs]  arpapHuX
HIANPUEMCTB, HU3bKa JOCTYIHICTh KPEOUTIB 1 JEpP)KAaBHOI MIATPUMKH Ui 1X
MoOJIepHi3aIlii 1 3aidCHEHHS IHHOBAIiMHMX 3MiH; HEBHCOKAa MOTHUBAIIis
arpoiHHOBAINIHHOT  AISUTBHOCTI;  HEPO3BUHEHICTH  CHUCTEMHU  1H(OpPMAIIHHOTO
3a0e3IeueHHs IHHOBAIIMHOTO MPOIIECY; HU3bKUI MOMUT Ha 1HHOBAIIMHY MPOIYKIIIIO
cepell MOTEHIIHUX 11 CIIOXKUBaYiB y pe3ybTaTi EKOHOMIYHOI KpH3u Ta 1H. [1; 2; 3 ].
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[IIo6 mOCATHYTH BUCOKMX TOKA3HMKIB I1HHOBAILIMHOI ISJIBHOCTI arpapHux
MIAIPUEMCTB, BOXIUBO 3a0€3meunTH yMOBH JyIs ii aktuBizamii. Cepen Takux yMOB
TMIepIIl 32 BCE CJIIJ] HA3BaTH YJOCKOHAJICHHS HOPMATUBHO-TIPABOBO1 0a3u, 1110 PETyIIIoe
IHHOBallliHI mpouecH. Bennke 3HaYeHHs MarwTh pO3pOOJEHHS Ta peaii3auis
IHHOBAIIHHOT cTparterii 1yl Cy0’€KTIB TOCHOJApIOBaHHS B arpapHid cdepi Ta
3anpOBAKEHHS €(DEKTUBHOI PETr1OHAIBHOT IHHOBAIIMHOT MOJTITHKH.

OnHi€ro 3 BAKIMBUAX YMOB aKTHUBI3aIlii 1HHOBAIIMHOI JIsSTTLHOCTI B arpocdepi €
noOy/10Ba 1HHOBAIIHHOT 1HGPACTPYKTYPH, AKa niependadae hopMyBaHHS OpraHi3allii
3 MPOCYBAHHS HAyKOBO-TEXHIYHOI MPOAYKIII HAa PUHKY 1HHOBaIil, 1H(pOpMaIliiiHO-
KOHCYJIbTaTUBHE 3a0€3MeUYeHHs, eKCIEePTU3y 1HHOBAIIMHUX MPOEKTIB, MPOMO3UIIIH 1
3as1BOK, PO3BUTOK JIOCJIITHO-BUPOOHNYOT Oa3H.

Jlns  migBUINCHHS — IHHOBAIIMHOI  aKTHMBHOCTI  CYO’€KTIB  arpapHOro
rOCIIOJIapIOBaHHS HEOOX1IHI KOHCOJIJIOBaHI 3yCWIJIS SIK 3 OOKY OpraHiB BJIaJid, TaK 1
arpapHoro Oi3necy. lle mepembavae peamizamiro TaKuX 3aXOMdiB, SK 3IHCHEHHS
Jep)KaBor0 1 OI3HECOM 3HAYHMUX KamiTalbHUX BKIAJCHh Yy MIINPHEMCTBA,
IO BHM3HAYAIOTH HAYKOBO- TeXHmHy Ta 1HHOBaI_III/IHy MOJIITUKY; CTHUMYJIFOBAHHS
BIIPOBADKCHHSI PE3YNIbTATIB JOCTIKEHh 1 PO3pOOOK 3a JOMOMOTOK HaJaHHS
(d1HAHCOBUX KOIUTIB Ha iX KYMHIBJIIO, OPEHAY YM JI3UHI; peopraHizailisi CUCTEMHU
VIPABIIHHS arpapHOro CEKTOpy, WOro Ciay>k0 1 BIIAUIB IPU MICLIEBUX OpraHax BiaJu
3 TUM, 100 nepedy1yBaTH aJIMIHICTPATUBHUI THUII IEP>KaBHOTO YIIPABIIHHS arpapHOIo
cheporo Ha KOHCAJITHUHIOBO-iH(OpMaIiitHUK 1 3a0e3medyuTH Cy0’€KTH arpapHoro
TOCITOIAPIOBAHHS CBOEYACHOIO 1H(OPMAITIEIO TIIOI0 TOTOYHOI CUTYAIlii Ha arpapHOMY
PUHKY, SKWUW HaJae KOHCYJbTAIilHI, IH)XUHIPUHTOBI M MapKETUHIOBl IOCIYTH
arpapHUM BHUPOOHUKAM, WIO0 JO3BOJIUThH MIJABUIIUTH €(PEKTUBHICTh JISIIBHOCTI
MIIMPUEMCTB 1 3HAYHO 3HU3UTH 1HHOBAIIMHO-IHBECTHINIMHI PU3UKH,  3aTydYCHHS
CIUIOK Ta acouialiil ClIbChbKOTOCIMOAAPChKUX TOBAPOBUPOOHUKIB A0 (PopMyBaHHS
THCTUTYTIB PO3BUTKY Ta peamizailii Iep>kaBHOI 1HHOBAIIMHOI TOJITUKU B arpapHii
cdepi; miaroroBka (axiBIliB y rajay3l IHHOBAI[IMHOTO MEHEKMEHTY JIJIsl CUIbCHKOT'O
rOCIOJIapCTBa.

TakuM 4YMHOM, aKTHUBI3AIlisl arpapHOi 1HHOBAIMHOI MiSUIBHOCTI, OCOOJIUBO
JUISl CLIIBCBKUX TEPUTOPIM, € €MHO BIPHUM CHOCOOOM 3a0€3MeYeHHs iX COllaIbHO-
E€KOHOMIYHOT'O PO3BUTKY.
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INTERACTIVE MARKETING STRATEGY (FOR EXAMPLE SHANGHAI
QIJI CULTURE MEDIA CO., LTD.)

A marketing campaign that improvises according to the tendencies, preferences
and reactions of customers to make the campaign more relevant and personalized is
understood as Interactive Marketing. Marketing is one of the most important aspects
of a business. It helps the business to grow in terms of both goodwill and profitability.

Marketing involves many elements and spreads across many areas. There is
marketing information that helps in managing, organizing and storing big data,
transactional marketing, relationship marketing, and more. Among them is interactive
marketing. This is a type of marketing that takes place individually. In interactive
marketing, the process reacts and changes based on the activity of individual customers
and prospects.

Interactive marketing is an example of trigger based marketing because there is
a reaction to the actions of consumers and potential customers. Interactive marketing
Is a kind of marketing technique in which the marketer relies on customer feedback
and customer preferences to generate new and better marketing messages.

As a professional event planning provider, Shanghai Qiji Culture Media Co.,
Ltd. is a collection of conference planning and execution, theme event planning,
concert planning, media release agency, performance agency, celebration planning,
company annual meeting, exhibition display, stage design, An integrated cultural
company integrating lighting and sound rental and props and floats.

The company's services include marketing strategy services, public relations
communication services, event management services, brand consulting services, direct
marketing services, event-marketing services, and interactive marketing services, but
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